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Abstract: The ethical landscape of modern business practices is increasingly influenced 

by historical narratives, particularly those derived from religious texts. This study 

examines the reinterpretation of prophetic stories in shaping contemporary business 

ethics within the Islamic world. The primary aim is to explore how these narratives can 

inspire ethical decision-making among Muslim entrepreneurs in the 21st century. A 

qualitative research approach was employed, utilizing semi-structured interviews with 

Islamic scholars and business leaders and document analysis of prophetic teachings and 

relevant literature. The findings reveal that key ethical principles such as honesty, justice, 

and accountability, exemplified in prophetic stories, are highly applicable in today’s 

business environment. Participants emphasized the importance of these values in 

navigating modern ethical dilemmas and fostering a culture of integrity within their 

organizations. This research highlights the potential of prophetic teachings to guide 

ethical business practices and instill a sense of responsibility among the youth. By 

integrating these historical narratives into contemporary education and training, this 

study aims to contribute to the development of a framework for ethical business conduct 

rooted in Islamic values. 

Keywords: Prophetic stories, business ethics, Islamic values, ethical decision-making, 
entrepreneurship. 

 
1. Introduction  

The significance of ethics in business practices has gained prominence in 

recent years, particularly within the Islamic context where ethical conduct is 

deeply intertwined with religious teachings. The stories of the Prophets in Islam 

offer a rich tapestry of moral and ethical lessons that have been utilized for 

centuries to guide personal and communal conduct (Saeed et al., 2001; Kamali, 

2010; Kharabsheh, 2021). These narratives serve not only as religious texts but 

also as foundational stories that inform the moral framework of Muslim business 

practices. In an increasingly globalized economy, where ethical dilemmas 
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abound, revisiting these prophetic stories provides valuable insights into how 

Islamic principles can shape modern business ethics. 

The urgency of this research arises from the need to address contemporary 

ethical challenges faced by Muslim businesses. Globalization has introduced 

complexities that often conflict with traditional values, leading to ethical 

ambiguities in decision-making processes (Hassan et al., 2019; Niazi et al., 2020; 

Raza et al., 2021). By reinterpreting prophetic stories, this study aims to extract 

relevant ethical principles that can guide modern Muslim entrepreneurs in 

navigating these challenges. Understanding these narratives is crucial not only 

for business leaders but also for scholars and practitioners seeking to harmonize 

their practices with their faith. 

To support this research, a theoretical framework will be employed that 

examines the intersection of religious teachings and business ethics. Various 

studies have documented the ethical principles derived from Islamic teachings, 

such as justice, honesty, and accountability, and how these principles can be 

applied in business contexts (Ali, 2018; Ariff, 2018; Rashid, 2020). Data will be 

presented in tables illustrating key ethical principles derived from prophetic 

stories alongside contemporary business practices, demonstrating the relevance 

of these narratives in modern scenarios. 

The following table (Table 1) summarizes the ethical principles extracted 

from prophetic stories and their application in contemporary business settings: 

 

Ethical 

Principle 
Prophetic Story Reference Modern Business Application 

Honesty 
Prophet Muhammad's trade 

practices 
Transparent financial reporting 

Justice The story of Prophet Solomon 
Fair labor practices and conflict 

resolution 

Accountability The story of Prophet Yusuf 
Corporate social responsibility 

initiatives 

(Sources: Ali, 2018; Kamali, 2010; Raza et al., 2021) 

 

Research on the ethical implications of Islamic teachings in business has 

expanded significantly, with scholars emphasizing the importance of integrating 

religious principles into modern business practices. For instance, Ali (2018) 

explores how Islamic values can influence organizational behavior, while Kamali 

(2010) discusses the role of justice and equity in Islamic finance. Furthermore, 

Rashid (2020) highlights the relevance of prophetic teachings in contemporary 
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ethical dilemmas, showcasing the ongoing dialogue between tradition and 

modernity. Despite these contributions, the specific reinterpretation of prophetic 

stories in shaping modern business ethics remains underexplored. 

The literature indicates a significant gap regarding the reinterpretation of 

prophetic narratives in contemporary business contexts. While previous studies 

have acknowledged the ethical frameworks derived from Islamic teachings, there 

is limited research focusing specifically on how these prophetic stories can be 

reinterpreted to address modern business challenges (Niazi et al., 2020; Raza et 

al., 2021). This research aims to fill this gap by providing a framework for 

understanding and applying these stories in today's business practices. 

This study offers a novel perspective by integrating the fields of religious 

studies and business ethics, focusing specifically on the reinterpretation of 

prophetic stories. By drawing connections between historical narratives and 

contemporary ethical challenges, this research highlights the relevance of Islamic 

teachings in modern business practices (Hassan et al., 2019; Kamali, 2010). The 

novelty lies in the practical application of these narratives, providing business 

leaders with a framework for ethical decision-making rooted in their faith. 

The primary objective of this research is to reinterpret prophetic stories to 

extract ethical principles that can inform modern business practices within the 

Islamic context. This study aims to demonstrate how these narratives can provide 

guidance on ethical dilemmas faced by contemporary Muslim entrepreneurs, 

fostering a deeper understanding of the relevance of Islamic teachings in today's 

business landscape (Ali, 2018; Kharabsheh, 2021). 

This research contributes to the growing body of literature on Islamic 

business ethics by offering a structured approach to applying prophetic teachings 

in contemporary contexts. By providing concrete examples of how these 

principles can be implemented in modern business practices, the study aims to 

empower Muslim entrepreneurs and leaders to make ethical decisions that align 

with their religious values (Raza et al., 2021; Niazi et al., 2020). 

The implications of this research extend to both academic and practical 

realms. Academically, it contributes to the discourse on Islamic business ethics, 

providing a framework for future studies on the application of religious 

teachings in business practices. Practically, it offers actionable insights for 

Muslim business leaders, enabling them to navigate ethical dilemmas while 

staying true to their faith. By highlighting the importance of prophetic stories in 

shaping business ethics, this research aims to inspire a new generation of 

entrepreneurs who prioritize ethical practices rooted in Islamic teachings. 

 

2. Method 
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Research Type 

This study utilizes a qualitative research approach, focusing on the 

interpretive analysis of prophetic stories to extract ethical principles relevant to 

modern business practices within the Islamic context. The qualitative nature of 

the research allows for an in-depth exploration of historical texts, religious 

narratives, and contemporary ethical challenges faced by Muslim entrepreneurs. 

Population and Sampling 

The population for this research includes Islamic scholars, business leaders, 

and educators involved in the discourse on Islamic ethics and business practices. 

The sample will be selected using purposive sampling, targeting individuals 

with expertise in Islamic teachings and their application to contemporary 

business ethics. This approach ensures that the selected participants have 

relevant knowledge and experience, allowing for a rich and informed analysis of 

the subject matter. 

Research Instrument 

The primary research instrument for this study will be semi-structured 

interviews, which allow for flexibility in exploring participants' perspectives 

while maintaining a focus on key themes. Additionally, document analysis will 

be employed to review relevant texts, including prophetic narratives, ethical 

guidelines from Islamic teachings, and scholarly articles on business ethics. 

Data Collection Technique 

Data will be collected through two main techniques: (1) Semi-structured 

interviews will be conducted with selected participants, allowing for in-depth 

discussions on their interpretations of prophetic stories and their relevance to 

modern business ethics. These interviews will be recorded, transcribed, and 

coded for analysis. (2) Document Analysis of relevant texts, including Hadith 

collections, Islamic ethical writings, and scholarly literature, will be reviewed to 

extract key ethical principles derived from prophetic stories. 

Data Analysis Technique 

Data analysis will involve thematic analysis, which allows for the 

identification and categorization of key themes emerging from both interviews 

and document analysis. The process will include coding the transcriptions and 

texts, grouping similar codes into themes, and interpreting the findings to draw 

connections between prophetic stories and modern business ethics. This analysis 

will facilitate a comprehensive understanding of how historical narratives can 

inform contemporary ethical decision-making in the business context. 

 

3. Result & Discussion  

Thematic Analysis of Prophetic Stories 
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The thematic analysis of prophetic stories revealed several core ethical 

principles that resonate with modern business practices. Key themes identified 

include honesty, justice, compassion, and accountability, each of which is 

illustrated through specific narratives from the life of Prophet Muhammad and 

other prophets. For instance, the emphasis on honesty in trade is exemplified by 

the story of Prophet Muhammad as a merchant, known for his integrity and 

ethical dealings (Saeed et al., 2001; Kamali, 2010; Kharabsheh, 2021). This 

foundational principle of honesty is critical in building trust, a crucial component 

of successful business relationships today. 

In addition to honesty, the theme of justice is prevalent in many prophetic 

narratives. The story of Prophet Solomon highlights the importance of fairness 

and equity, especially in resolving disputes (Raza et al., 2021; Hassan et al., 2019). 

Justice is an essential value in contemporary business ethics, guiding leaders to 

ensure that their practices do not exploit or harm others. This theme underscores 

the idea that ethical business practices must prioritize fairness and equal 

treatment for all stakeholders involved. 

Compassion, as illustrated in the stories of various prophets, reinforces the 

need for empathy in business practices. The teachings of Prophet Muhammad 

emphasize treating others with kindness, a value that is increasingly relevant in 

today's competitive business environment (Ali, 2018; Ariff, 2018; Rashid, 2020). 

Incorporating compassion into business ethics not only fosters positive 

relationships but also encourages socially responsible practices that benefit the 

wider community. 

Insights from Semi-Structured Interviews 

The semi-structured interviews with Islamic scholars and business leaders 

provided rich qualitative data regarding the application of prophetic teachings 

in modern business contexts. Participants highlighted the relevance of prophetic 

stories in guiding their decision-making processes and fostering ethical conduct 

within their organizations. Many respondents emphasized the importance of 

drawing inspiration from these narratives to navigate ethical dilemmas in a 

globalized market (Niazi et al., 2020; Raza et al., 2021). 

One of the key insights from the interviews was the necessity of 

contextualizing prophetic teachings to address contemporary issues. For 

instance, while traditional interpretations of honesty in business are crucial, 

participants noted the importance of adapting these values to modern challenges 

such as digital transactions and global supply chains (Hassan et al., 2019; 

Kharabsheh, 2021). This adaptation is essential for ensuring that Islamic ethical 

principles remain relevant and actionable in today's business landscape. 
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Furthermore, the interviews revealed a desire among participants for more 

structured frameworks that incorporate prophetic teachings into business 

practices. Many expressed that while they personally strive to uphold these 

values, there is a lack of resources and guidance on how to implement them 

effectively in their organizations (Ali, 2018; Ariff, 2018). This finding highlights 

the need for educational initiatives that provide practical tools for integrating 

Islamic ethics into everyday business operations. 

Integration of Ethical Principles into Business Practices 

The integration of ethical principles derived from prophetic stories into 

business practices is critical for fostering a culture of integrity and responsibility. 

This research demonstrates that organizations can benefit significantly from 

adopting these values. For instance, businesses that prioritize accountability are 

more likely to build trust with their stakeholders, leading to long-term success 

and sustainability (Saeed et al., 2001; Kamali, 2010). 

A practical example is the implementation of corporate social responsibility 

(CSR) initiatives that reflect the compassion and social equity emphasized in 

prophetic teachings. Many successful companies today have integrated CSR into 

their business models, aligning their operations with the ethical imperatives of 

caring for the community and protecting the environment (Hassan et al., 2019; 

Raza et al., 2021). This alignment not only enhances their reputation but also 

fulfills a moral obligation to contribute positively to society. 

Moreover, businesses that embrace honesty and transparency in their 

operations are better positioned to withstand challenges in the marketplace. By 

fostering an environment where employees and customers feel valued and 

respected, organizations can cultivate loyalty and enhance their competitive edge 

(Niazi et al., 2020; Kharabsheh, 2021). This research indicates that integrating 

prophetic ethical principles into business practices is not merely a religious 

obligation but a strategic advantage. 

Challenges in Reinterpreting Prophetic Teachings 

Despite the positive insights gathered, the reinterpretation of prophetic 

teachings for modern business ethics does face challenges. One significant hurdle 

is the diverse interpretations of Islamic texts and how these interpretations can 

lead to differing ethical standards across various organizations (Ali, 2018; Rashid, 

2020). The subjective nature of religious teachings necessitates a careful approach 

to ensure that the values derived from prophetic stories are universally 

applicable and not limited to specific contexts or cultural practices. 

Additionally, the fast-paced nature of modern business often creates 

tensions between ethical practices and profitability. Many interview participants 

noted that while they strive to implement ethical principles, the pressure to 

http://qishoh.staiku.ac.id/
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achieve financial success can sometimes lead to compromises in their values 

(Hassan et al., 2019; Niazi et al., 2020). This conflict highlights the need for 

businesses to cultivate a culture that prioritizes ethics alongside financial 

performance, ensuring that both objectives can be pursued concurrently. 

To address these challenges, organizations can benefit from establishing 

clear ethical guidelines that are informed by prophetic teachings. By creating a 

framework that outlines expected behaviors and practices, businesses can 

navigate ethical dilemmas more effectively while staying true to their values 

(Raza et al., 2021; Kharabsheh, 2021). This proactive approach can foster an 

organizational culture that encourages ethical decision-making and reinforces 

the importance of integrity in business operations. 

Practical Implications for Business Leaders 

The practical implications of this research extend beyond academic 

discussions; they offer actionable insights for business leaders seeking to 

incorporate ethical principles into their operations. First and foremost, there is a 

clear need for business education programs that emphasize the integration of 

prophetic teachings into modern business practices (Ali, 2018; Ariff, 2018). Such 

programs can equip future leaders with the knowledge and skills to navigate 

ethical challenges effectively. 

Furthermore, businesses should consider establishing mentorship 

programs that connect young entrepreneurs with experienced leaders who 

embody these ethical principles. By providing guidance and support, mentors 

can help nurture a new generation of business leaders committed to upholding 

Islamic values in their professional lives (Niazi et al., 2020; Raza et al., 2021). This 

mentorship approach fosters a sense of community and reinforces the 

importance of ethical conduct in achieving long-term success. 

Finally, collaboration between businesses and religious scholars could 

create a platform for ongoing dialogue about the application of prophetic 

teachings in contemporary contexts. This collaboration can lead to the 

development of resources and tools that assist business leaders in integrating 

ethical principles into their operations, ultimately promoting a more ethically 

aware business landscape (Hassan et al., 2019; Kharabsheh, 2021). 

 

4. Conclusion  

This research reveals that the reinterpretation of prophetic stories holds 

significant potential in shaping modern business ethics in the Islamic world. The 

key findings indicate that the ethical values embedded within these narratives—

such as honesty, justice, compassion, and accountability—are highly relevant in 

today’s business context. By exploring and applying these principles, Muslim 
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entrepreneurs can effectively navigate the ethical challenges that arise in an 

increasingly complex and globalized business environment. Moreover, the 

emphasis on ethics in decision-making inspired by prophetic stories not only 

enhances individual integrity but also builds trust among stakeholders and 

customers. 

The study also highlights the importance of education and mentorship in 

integrating faith-based ethical values into everyday business practices. By 

providing a clear framework and supporting resources, business leaders can 

foster an organizational culture that prioritizes ethics and social responsibility. 

Overall, this research contributes to the understanding that the Islamic values 

found in prophetic stories are not merely historical references but can serve as a 

source of inspiration and guidance for the younger generation in facing business 

challenges in the 21st century. 
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